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Celebrity, Celebrity Culture, and the Effect on Society
Introduction
While what constitutes the present-day and past celebrity cultures differ significantly. In the recent past, prior to the invention of social media platforms, society reserved celebrity status for individual athletes, footballers, personalities, politicians, and stars in the mainstream media, especially Radio and TV stations (Driessens 643). However, the digital age has changed the meaning of celebrity because fame is now determined by the number of followers a person has on Twitter, Facebook, Instagram, and other social media networking sites. For instance, Facebook assigns individuals the celebrity status by giving the verified badge. With this badge, social media users recognize and potentially follow the account or page holder they are assumed to be public figures. Give the influence attached to public figures, any harmless action by these public figures attract a great deal of speculations, debates, and controversies about their stances: principles and values. A typical case in point involves the widely debated G-Eazy’s and Halsey” “Him and I,” which made people question the concept of true love (G-Eeazy). Give a person does not necessarily need to achieve something tangible in society to become a celebrity today, the modern celebrity culture is both useful and harmful because it divides opinion on wide-ranging issues in society. 
Celebrity Culture: Description
Celebrity culture has become a critical component of the popular culture in the United States (U.S.) and countries worldwide. Definition wise, celebrity culture refers to the whole process through which the celebrities’ or public figures’ lives undergo the high-volume perpetuation at the global level (Uzuegbunam 131; Rai 332). In other words, individuals and the various social institutions, such as schools, religious organizations, cable news networks, and social media platforms identify, create, present, and promote unique characteristics of a given individual. When compared to a culture that is physically identifiable through the observation of its group features, celebrity culture tends to exist within a gang –or cult-like collection of individuals whose focus and desires revolve around knowing and identifying with the life of their favorite celebrities (Uzuegbunam 136). In essence, a celebrity does not necessarily have a given or identifiable group, but rather followed from wide-ranging spectrum of activities, as well as communities, such as sports, acting, and fashion. 
The celebrity culture that manifests in the media and other physical social settings is informed by a people’s willingness to alter and modify their own lives such that they become active participants in life of the preferred celebrity. In this way, celebrity culture has entrenched itself in everyday aspect of human society, making it one of the major forms of entertainment (Uzuegbunam 134; Driessens 651). In particular, this manifests in the various ways through which regular people worldwide play a leading role in the creation and promotion of the celebrity culture in sports and other sectors. The general public perpetuates this culture by checking and discussing the whereabouts and every move made by celebrities, especially activities that they engage in. Ultimately, today, social media enhance the tendency of remaining relevant in the celebrity culture because a regular individual can easily search the Internet to learn where and what their celebrities have been and doing. 
Besides the use of celebrity culture as a modern form of entertainment, psychologists and sociologists argue that its popularity has been successful in creating a sense of escapism. According to Jain et al., when studied and analyzed in depth, celebrity culture offers a great deal of insight into the socialization process (312). Traditionally, every society makes tireless attempts to justify their association with a given public figure. Likewise, sociology sees celebrities as a unique socializing agent because their enthusiasts do not only admire and respect them but also abandon their lifestyles to lead the celebrities’. As a result, sociologists have identified two major components of the celebrity culture in developed and developing countries: celebrification and celebritization (Driessens 641; Rai 327). Broadly speaking, celebrification refers to the whole process through which an ordinary individual transforms onto a celebrity over time or within a short period of period of time (Driessens 641). On the other hand, celebritization has been defined by Driessens as a meta-process characterized by the celebrity’s changing nature, cultural embeddings, and social kinships or attachments, which manifest through three major processes: migration, diversification, as well as democratization (641, 642). From this functional definition, celebritization occurs through a variety of molding forces or methods: accommodation, mediatization, as well as personalization. Concisely, through celebritization and celebrification, it is clear why the celebrity culture has achieved its prominence in the entire world. 
Positive Impact 
Celebrities from across the globe are associated with several positive developments. In particular, through their behavior and positive attitude, a large number of celebrities serve as exemplary role models to the youth (Hoffman et al., 13). Through various accomplishments, and accolades a woman like Oprah Winfrey has continued to show a positive role in society through her values, goals, charitable activities and quest for women empowerment. Through Winfrey’s popular shows and book club society, she has provided inspiration for entrepreneurial skills and a need for community development. Marketers worldwide have used the concept of celebrity endorsements to enhance their market positioning strategies (Driessens 653). In particular, small – and large-scale firms have managed to increase their consumer bases and sales by engaging celebrities, especially those who utilize social media platforms. There is a wide consensus that products that involve celebrities are most likely to sell (Uzuegbunam 133).  Ultimately, advertising through celebrities help in creating creditability and originality of the product which increases trust and awareness.
Although a high number of celebrities identify with positive deeds in society, some engage in activities and behaviors that harm young people and their followers in general. Typically cases in point involve a rising number of celebrities, who use their social media accounts and other social settings and public events to promote a culture of alcohol and drug use (Uzuegbunam 138).  While these deviances occur, the youth tend to view celebrities as idols. The desire to behave and look like them has caused an effect in body image. Celebrity images on social media stir such incidences and people are dissatisfied by their appearances and end up hating themselves hence causing eating disorders, low self-esteem and high chances of depression. For example, most celebrities have slender bodies which according to many is the ideal body that females should have. Eventually, continuous experiences lead to lack self-worth and loss of self-identity.
Celebrities in the music and film industries are increasingly breaking social norms, especially when it comes to nudity and the use of violence. Breakups among celebrities have become commonplace, driving children and their followers to question the importance of marriage. Typically, regular society members assume and widely believe that individual celebrities are perfect and should not have relationship issues. This level of high scrutiny becomes a disappointment when a celebrity fails to meet their followers’ expectations (Jain et al., 315). Concisely, this means that some celebrities are bad examples to the youth, who either choose to follow their lifestyles or become depressed for being failed by their own idols. 
The celebrity culture denies children and any other fan of the celebrity to live a fulfilling life. Society can only be complete and functional when all members identify their full potential, exploit it, and become productive (Jain et al., 309). Unfortunately, the culture compels an individual to surrender their life to their god-like public figure by copying what they do. In this way, an individual fails to achieve the much-needed holistic status. By imitating every aspect of life their favorite celebrities lead, regular members of society live a partial life. For instance, every person has his or her tastes and preferences, especially when it comes to goods and services that they use on a daily basis. However, the celebrity culture is fast eliminating the importance of individual difference in society by creative the dangerous concept of group think (Uzuegbunam 137). In other words, the celebrity decides what their followers consume from food to clothing. Undoubtedly, this is a dangerous trend because followers who cannot afford the celebrity’s expensive lifestyle are most likely to suffer mental illnesses and possibly commit suicide, while at the same time, some may choose to engage in theft and other illegal activities to satisfy their false and celebrity-driven ambitions. 
Conclusion 
Conclusively, it is evident from the discussion that celebrity culture has entrenched itself in society today, impacting the lives of children, youth, and adults in a variety of ways. Many people have been immersed into acquiring celebrity status in order to be recognized through the recent developments in social media. The concept of celebrity culture revolves around an individual placing their personal lives in the open for public scrutiny, thus attracting a broad fan base, which, in turn, become the celebrity’s source of influence. In this way, celebrities have far-reaching positive and negative influence on how people see the world. While celebrity culture has become a dominant and defining aspect of the present-day society because of its wide-ranging influence, it is no exception to shortcomings, which means there is a need for precaution and awareness creation regarding subjecting one’s life to another person’s lifestyle. 
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